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ONE  OUT  OF  FIVE 


The  recent  coin  collector  survey  we  made,  which  totaled  4,500  ques¬ 
tionnaires  and  brought  back  1,322  replies,  was  most  useful  in  helping  us 
to  improve  the  GUIDE  HOOK.  The  first  two  questions  gave  us  a  very 
interesting  statistic.  Question  number  one  reads:  “Do  you  own  a  recent 
(13th,  14th  or  15th)  edition  of  the  GUIDE  HOOK  (Red  Hook)?’’  Of 
those  who  answered,  1.268  wrote  “yes”  and  54  wrote  “no.”  We  are 
pleased  with  this  ratio,  of  course. 

Question  number  two,  however,  started  us  to  thinking.  We  asked  “Do 
you  purchase  a  current  copy  of  the  GUIDE  HOOK  each  year?”  Here 
there  was  an  unexpected  result.  Out  of  the  1,268  who  wrote  that  they 
owned  one  of  the  last  three  editions,  243  said  “no  ”  they  did  not  buy  a 
GUIDE  BOOK  ever)'  year.  83  of  those  who  wrote  “no”  took  the  trouble 
to  be  specific  by  using  such  phrases  as  “Every  other  year,"  "every  two 
or  three  years,”  etc.  Summing  it  up,  the  irregular  buyers  arc  19.1  per 
cent  of  the  purchasers. 

Here,  we  think,  is  a  segment  of  the  market  to  which  we  ought  to  give 
special  attention  this  year.  One  of  the  replies  gave  us  the  clue.  It  read: 
“I  find  there  is  not  enough  significant  change  each  year."  We  all  know 
that  the  major  interest  in  the  book  is  the  coin  valuations.  Evidently  many 
Red  Book  buyers  do  not  consider  “prices”  their  main  interest.  If  this  is 
true  of  most  of  the  casual  buyers,  we  have  real,  live  news  for  them.  The 
sixteenth  edition  will  have  the  most  extensive  revision  of  any  to  date. 
Here  arc  the  important  improvements: 

1 .  More  “condition”  columns. 

2.  Mint  totals  adjacent  to  the  dates. 

3.  Grading  guides  at  the  beginning  of  each  coin  type. 

4.  Commemoratives  in  alphabetical  sequence  and  other  improvements. 

The  window  streamer  which  will  accompany  each  initial  shipment  will 

emphasize  these  new  features. 

We  sincerely  believe  that  the  onc-in-five  collector  who  buys  his  Red 
Book  in  alternate  years  will  realize  that  he  can’t  skip  the  sixteenth  edition. 

It’s  up  to  us  all:  dealer,  jobber  and  the  WHITMAN  stalT  to  spread  the 
word  loud  and  clear. 

THE  NEW  RED  B(X)K  IS  DIFFERENT! 


R.  S.  Yeoman 
Vice-President  and 
General  Manager 
Coin  Supply  Division 


WHITMAN 

REPUTATION 

UNTARNISHED 


In  a  recent  issue  of  one  of  the  lesser 
known  coin  publications  the  editors 
made  a  statement  that  WHITMAN 
350  coin  albums  contain  a  glue  which 
might  be  harmful  to  coins.  In  the  in¬ 
terest  of  those  of  you  who  might  have 
some  questions  about  this  situation,  we 
wish  to  set  the  record  straight. 

For  many  years  these  albums  have 
been  made  with  a  backing  of  dextrine 
glue.  This  type  of  glue  has  been  tested 
and  analyzed  thoroughly  and  is  posi¬ 
tively  proven  to  have  no  harmful  ef¬ 
fect  on  coins.  As  a  matter  of  fact,  this 
backing  of  glue  actually  protects  a 
coin  more  than  the  cardboard  folder. 
It  is  the  air  itself  and  impurities  in  the 
air  which  cause  coins  to  tarnish.  Dex¬ 
trine  glue  is  a  cornstarch  product  which 
contains  only  a  minute  trace  of  sulphur, 
the  clement  normally  connected  with 
tarnishing. 

Because  of  the  popular,  yet  errone¬ 
ous,  feeling  that  glue  might  have  some 
adverse  effect  on  coins,  WHITMAN 
has  recently  changed  the  method  of 
manufacturing  these  350  coin  folders 
and  they  now  have  no  visible  glue  back¬ 
ing  in  the  slots  where  the  coins  are 
placed.  The  only  exception  to  this  is 
the  silver  dollar  album  which  is  still 
manufactured  by  the  old  process. 

One  other  type  of  glue  is  used  in 
manufacturing  these  albums.  It  is  a 
polyvinyl  acetate  which  l>onds  the  blue 
cover  material  to  the  board  itself.  'I'his 
tvjx-  of  glue  is  completely  inert  and  has 
absolutely  no  effect  on  coins. 

Armed  with  this  information,  you 
can  confidently  assure  your  customers 
that  there  is  nothing  in  the  350 
album  which  can  harm  a  collector’s 
coins  other  than  the  air  itself  or  the 
slight  amount  of  sulphur  in  the  paper, 
which  might  cause  coins  to  darken 
somewhat  over  a  prolonged  period  of 
time.  This,  however,  does  not  harm  a 
coin  but  usually  enhances  its  beauty. 


COMING  SOON 
MARK 

YOUR  CALENDAR 

"A  GUIDE  ROOK  OF  UNITED 
STATES  COINS,”  16th  Edition, 
by  R.  S.  Yeoman-  -Will  l>e  ready  for 
delivery  July  2. 

"THE  FANTASTIC  1804  DOLLAR,” 
by  Eric  Newman  and  Kenneth  Brcs- 
sett — Ix»ok  for  this  anv  day  now. 

"UNITED  STATES  PATTERN, 
EXPERIMENTAL  AND  TRIAL 


PIECES,"  Second  Edition,  by  Dr.  J. 
Hewitt  Judd — Should  be  off  the 
press  by  the  first  part  of  August. 

•STANDARD  CATALOGUE  OF 
CANADIAN  COINS,  TOKENS 
AND  PAPER  MONEY."  11th  Edi¬ 
tion,  bv  J.  E.  Charlton — Will  be 
ready  for  delivery  August  first. 

I IANDBOOK  OF  UNITED 
STATES  COINS,"  20th  Edition,  by 
R.  S.  Yeoman-  -Will  be  ready  for 
delivery  ~ 


Two  new  plastic  items  arc  being 
planned  for  the  WHITMAN  line.  The 
first  is  an  ingeniously  designed  2"  x  2" 
plastic  holder  for  individual  coins.  The 
price  will  be  low;  the  quality  high.  The 
second  is  a  sturdy  coin  box  designed  to 
hold  coins  stored  in  |>aper,  plastic  or 
any  type  of  2"  x  2"  holder.  This  stor¬ 
age  box  will  have  many  unique  fea¬ 
tures  as  well  as  an  attractive  price. 

The  books  on  Mexican  coins  and  mis- 
struck  coins  arc  still  in  the  preliminary 
stages.  The  Mexican  book  will  definitely 
Ik*  ready  before  the  end  of  this  year. 
Several  other  new  title's  arc  also  being 
planned. 

WHITMAN  PRODUCTS 
IN  THE  NEWS 

The  WHITMAN  coin  supply  line  re¬ 
cently  received  some  nice  publicity  in 
two  of  the  country’s  leading  trade  pub¬ 
lications. 

The  April  issue  of  TOYS  AND 
NOVELTIES  carried  a  feature  article 
entitled  "The  Other  Side  of  the  Coin" 
in  which  they  described  the  Bookshelf 
coin  album  and  carried  as  a  theme  the 
fact  that  it  is  important  for  collectors  to 
lx*  able  to  see  bolh  sides  of  their  coins. 
This  article  went  on  to  relate  the  story 
of  how  the  Bookshelf  album  was  de¬ 
veloped  and  placed  particular  impor- 
tance  on  the  acetate  slide  feature,  which 
gives  a  maximum  of  protection  and 
allows  the  coin  to  be  seen  from  both 
sides.  A  picture  of  a  collector  inserting 


coins  in  the  Bookshelf  album  was  also 
included  with  the  article. 

The  April  Issue  of  CHAIN  STORE 
AGE  carried  a  full  page  feature  story 
entitled  "Drug  Chains  Cashing  in  on 
Coin  Book  Craze.”  The  theme  of  this 
article  pointed  to  the  fact  that  hundreds 
of  drug  chains  arc  now  featuring  coin 
albums  and  books.  One  book  depart¬ 
ment  manager  states  that  "Coin  books 
are  the  hottest  single  item  in  the  en¬ 
tire  department.  We  order  them  in 
batches  of  1,200." 

The  article  discussed  the  profit  in¬ 
volved  in  selling  this  type  of  an  item 
anti  commented  on  the  fact  that  floor 
displays  of  coin  books  and  accessories 
show  a  turnover  of  from  18  to  25  times 
a  year.  Many  departments  arc  using 
a  cluster  of  four  of  the  18  pocket  floor 
display  racks  as  an  end  display  in  their 
store.  Their  profits  per  square  foot  of 
space  from  these  displays  outweigh 
many  of  the  other  standard  items  that 
have  been  popular  for  years  in  these 
outlets. 

U.  S.  COMMEMOR¬ 
ATIVE  COIN  BOOK 

The  newest  reference  book  from 
WHITMAN  is  entitled  U  S.  COM¬ 
MEMORATIVE  COINS.  This  fasci¬ 
nating  book  lias  been  compiled  by  the 
well-known  numismatic  author,  Arlic 
R.  Slabaugh. 

This  hook  covers  the  entire  field  of 
U.  S.  commemorative  coins  from  the 
early  history*  of  how  United  States  com- 
memoratives  began  up  to  the  latest  is¬ 
sues  and  the  author’s  feelings  about  what 
the  future  of  this  series  mav  hold.  Ev¬ 
ery  coin  is  illustrated  and  described  in 
a  refreshingly  new  manner.  Coinage 
figures,  quantity  sold,  quantity  melted, 
designers  and  original  issue  price  arc 
discussed  at  the  beginning  of  each  coin 
type.  A  complete  description  of  the  de¬ 
sign  and  pertinent  information  is  given 
along  with  historical  background  and 
a  narrative  explaining  each  person, 
place  or  event  commemorated  on  the 
coin.  The  reader  of  this  book  will  not 
only  increase  his  knowledge  of  numis¬ 
matics  but  will  find  the  historical  notes 
equally  as  important. 

'This  book  has  144  pages  with  a  hard 
library  cover  of  soil  resistant  material. 
It  is  5ya"  x  8"  and  will  retail  for  $1.75. 
The  WHITMAN  stock  number  of  this 
item  is  9377.  Because  of  the  thorough¬ 
ness  of  this  coverage,  it  is  certainly  des¬ 
tined  to  become  a  standard  reference 
book  on  commemorative  coins. 

The  author  has  used  original  infor¬ 
mation  from  contemporary  publicity 
and  government  reports.  He  states  that 
an  average  of  six  to  twelve  books  were 
read  for  each  coin  listed  to  obtain  data 
on  the  coins  and  historical  background. 
Numerous  related  medals,  tokens  and 
coins  are  also  pictured  and  discussed 
in  the  book  to  give  the  reader  a  thor¬ 
ough  understanding  of  these  items. 


UNTAPPED  MARKETS 

Mr.  Roy  A.  Miller,  of  Racine,  Wis¬ 
consin,  is  one  industrious  WHI  TMAN 
coin  supply  jobber  who  believes  that 
there  is  no  limit  to  the  type  and  number 
of  stores  who  can  profitably  carry  a  line 
of  coin  collectors  hobby  items. 

Roy  is  a  long-time  collector  of  coins 
and  his  enthusiasm  about  the  hobby 
seems  to  be  contagious.  He  not  only  sells 
supplies,  but  he  carries  on  a  constant 
campaign  to  convert  new  collectors  to 
this  fascinating  hobby.  You  will  find 
him  present  at  most  of  the  local  coin 
conventions  and  meetings,  and  he  is 
always  available  to  give  talks  and  dis¬ 
play  his  coins. 

His  latest  venture  in  merchandising 
the  coin  supply  line  is  to  contact  various 
chain  stores  in  his  vicinity  and  explain 
to  the  managers  the  popularity  of  this 
hobby  and  the  advantages  in  carrying 
this  profitable  line. 

Roy’s  work  does  not  end  with  simply 
selling  coin  supplies  to  a  store.  He  has 
a  program  of  periodical  visits  to  the 
store  to  see  that  their  stock  is  well  bal¬ 
anced  and  complete.  He  maintains  that 
chain  stores  arc  readily  receptive  to 
carrying  the  line  when  they  know  that 
someone  will  look  after  their  needs.  This 
eliminates  the  fear  that  they  may  be 
left  bolding  a  large  inventory  of  a  bobby- 
item  they  perhaps  do  not  understand. 
As  a  rule,  they  do  not  have  the  quali¬ 
fied  personnel  to  keep  track  of  sales  and 
order  in  proper  quantities.  Roy's  pro¬ 
gram  is  to  give  the  kind  of  advice  that 
they  need  to  stock  their  counters  with 
the  fast  moving  popular  items.  The 
basic  items  in  the  coin  supply  line  do 
not  need  much  attention  from  a  sales 
clerk  once  they  are  properly  arranged  in 
a  store. 

The  store  manager’s  reaction  to  tins 
kind  of  service  is  typified  by  a  recent 
incident  in  the  J.  C.  Penney  store  lo¬ 
cated  at  the  Elmwood  Plaza  Shopping 
Center  here  in  Racine.  ’This  manager 
was  so  pleased  with  the  results  of  Roy’s 
arrangements  that  lie  assisted  Roy  in 
placing  a  window  display  of  books, 
holders  and  accessories  in  conjunction 
with  an  attractive  arrangement  of  coins 
and  interesting  numismatic ‘items. 

The  public  interest  in  this  display 
was  much  more  than  any  of  them 
anticipated.  Everyone  was  pleased  with 


the  results  and  the  increased  sales  con¬ 
firmed  the  old  adage  that  nothing  at¬ 
tracts  the  public's  attention  like  a  dis¬ 
play  of  money. 

NOT  MINTED  DISKS 
NOW  AVAILABLE 

Many  collectors  ask  for  something 
appropriate  to  place  in  their  coin  al¬ 
bums  for  years  when  certain  coins  were 
not  minted.  This  is  especially  true  for 
the  No.  9432  Year  Set  album,  which 
collectors  fill  with  their  own  selection 
of  coins  or  for  the  other  albums  which 
have  no  printing  and  may  be  used  at  the 
collector’s  own  discretion. 

This  need  can  be  nicely  filled  with  a 
selection  of  NOT  MINTED  disks  which 
are  available  through  this  office.  These 
disks  are  cut  to  the  exact  size  of  each 
denomination,  covered  with  blue  ma¬ 
terial  exactly  matching  the  album  and 
printed  in  gold  “NOT  MINTED.”  The 
collector  simply  inserts  one  of  these 
disks  into  the  appropriate  hole  to  in¬ 
dicate  that  no  coin  is  required  for 
that  space. 

Collectors  may  obtain  these  disks  by 
sending  self-addressed,  stamped  enve¬ 
lopes  (normally  8£  postage  required) 
to  WHITMAN  PUBLISHING  COM¬ 
PANY,  Coin  Supply  Division,  Racine, 
Wisconsin,  requesting  the  appropriate 
number  of  each  size. 

NOT  MINTED  disks  arc  also  avail¬ 
able  for  the  All-In-One  green  coin  al¬ 
bums,  and  collectors  should  designate 
which  type  of  NOT  MINTED  disks 
they  require.  All  of  these  are  avail¬ 
able  without  charge. 

WHITMAN 
REPRESENTED 
AT  WORLD’S  FAIR 

We  arc  pleased  to  know  that  the 
WHITMAN  Coin  Supply  Division  is 
being  represented  at  the  World’s  Fair 
in  Seattle  this  year  and  quite  elated 
to  think  that  this  came  about  without 
any  elTort  on  our  part.  Here  is  how  it 
all  happened. 

Several  months  ago  this  company 
was  approached  by  officials  of  North¬ 


west  Historical  Medals,  Inc.,  who  out¬ 
lined  their  plans  for  issuing  a  set  of 
commemorative  medals  in  connection 
with  the  World’s  Fair  activity.  The 
outcome  of  this  meeting  was  the  at¬ 
tractively  designed  Bookshelf  album  for 
holding  a  complete  set  of  these  medals. 
This  Bookshelf  album  is  not  available 
through  our  regular  distribution  sources, 
since  the  entire  production  run  went 
to  Northwest  Historical  Medals,  who 
arc  the  sole  distributors  of  the  medals 
and  this  specially  designed  album. 

'I'he  album  contains  spaces  for  nine 
different  medals.  These  pieces  are  all  of 
ultra  modern  design  and  are  the  work 
of  a  talented  designer  and  sculptor, 
George  Tsutakawa.  The  national  ad¬ 
vertising  concerning  these  souvenir 
medals  all  state  that  they  arc  housed  in 
an  official  WHITMAN  Bookshelf  al¬ 
bum. 

One  of  the  special  exhibits  at  the 
Fair  is  known  at  Library-21.  This  is  a 
9.000  square  foot  area  in  the  Fair’s 
theme  building.  Participants  in  this  ex¬ 
hibit  are  Remington  Rand.  Univac,  En- 
The  exhibit  features  a  reference  ccn- 
cyclopedia  Britannica,  IBM.  University 
Microfilms.  Xerox,  RCA  and  others. 
The  exhibit  features  a  reference  cen¬ 
ter  that  will  give  visitors  information 
service  on  any  topic.  It  will  be  staffed 
by  professional  reference  librarians  and 
has  been  stocked  with  a  selected  list  of 
book  titles  prepared  by  the  American 
Library  Association,  Reference  Sendee 
Division.  Their  aim  is  to  provide  com¬ 
petent  reference  books  that  will  enable 
them  to  answer  any  questions. 

The  WHITMAN  COMPANY  has 
been  honored  with  a  special  request 
from  the  American  Library  Association 
to  include  the  GUIDE  BOOK  OF 
U.  S.  COINS  by  R.  S.  Yeoman  and  A 
CATALOG  OF  MODERN  WORLD 
COINS  also  by  R.  S.  Yeoman,  as  the 
.two  prime  sources  of  numismatic  in¬ 
formation  for  this  exhibit.  We  were 
very  elated  to  know  that  our  publica¬ 
tions  are  held  in  such  high  esteem  and 
think  that  as  dealers,  you,  too,  would 
be  happy  to  know  about  it. 

NEW  JERSEY  FIRM 
SUCCESS  STORY 

In  June,  1960.  Norman  Pullen  moved 
to  214  South  Broad  Street,  Trenton, 
N.  J.,  to  expand  his  wholesale  and  re¬ 
tail  coias  and  supply  business. 

Today  he  has  three  full  time  and 
three  part  time  employees  working  with 
him  in  three  different  locations! 

Central  Jersey  Coin  and  Supply  Cen¬ 
ters  are  located  at  Trenton.  Pennsaukcn 
and  New  Brunswick. 

Currently  the  firm  is  cxjxmding  its 
stamp  accessory  line,  too. 

Main  objective  for  the  Central  Jer¬ 
sey  stair  is  to  provide  fast,  efficient  serv¬ 
ice.  according  to  Pullen. 


For  local  deliveries,  a  van  is  used 
and  for  distant  shipping,  the  United 
Parcel  Service  takes  over — a  private 
firm  that  specializes  in  one-dav  delivery 
anywhere  in  New  Jersey. 

The  Trenton  store  is  centrally  located 
Ijctween  New  York  and  Philadelphia 
and  is  easily  accessible  by  all  major 
routes.  There  is  always  a  very  friendly 
and  cordial  atmosphere  at  the  store,  and 
customers  are  welcome  to  come  in. 
browse  around,  and  help  themselves  in 
picking  out  supplies  they  need.  Before 
a  new  store  is  opened  by  a  prospective 
customer.  s|M*ciai  care  and  guidance  is 
used  in  helping  him  select  a  rounded 
and  not  over-stocked  supply  of  numis¬ 
matic  accessories  usually  this  occurs 
over  lunch  at  a  neighboring  restaurant. 

I’he  firm  makes  it  a  point  to  send  a 
bouquet  of  flowers  to  any  new  store 
opening  up  in  the  surrounding  area  and 
to  personally  visit  with  them. 

Besides  selling  wholesale  supplies  to 
the  dealer,  coins  and  proof  sets  arc 
also  available  to  their  accounts  for  re¬ 
sale. 

In  the  future,  plans  are  being  made  to 
build  up  a  large  wholesale  com  sendee 
available  only  to  wholesale  accounts. 
This  and  other  new  ideas  arc  constantly 
being  formulated  in  order  to  best  serve 
the  new  or  established  coin  and  stamp 
dealer. 

The  future  holds  bright  prospects  and 
the  newest  idea  l>eing  planned  is  to  form 
a  New  Jersey  Retail  Dealers’  Associa¬ 
tion  so  as  to  bring  all  local  dealers  to¬ 
gether  into  one  closely  knit  group  in 
order  to  help  each  other  out.  “Anyone 
interested  in  this  idea  and  who  is  a 
full  time  dealer,  please  write  to  Norman 
Pullen,  care  of  Central  Jersey  Coin  & 
Supply  Center,  214  South  Broad  Street, 
Trenton,  N.  J.,"  the  Finn  head  invites. 


Staff  of  the  Central  Jersey  Coin  Center  it  shown 
in  these  pictures.  Owner,  Norman  W.  Pullen,  it 
picturod  in  the  bottom  photo,  far  left. 


16TH  EDITION  GUIDE  BOOK  SHOWS 
MAJOR  REVISIONS 


R.  S.  Yeomon,  author  ond  editor  of  the  GUIDE 
BOOK,  inspects  o  press  sheet  during  the  current 
printing  of  tho  16th  edition. 


The  new  16th  edition  of  A  GUIDE 
BOOK  OF  U.  S.  COINS  by  R.  S. 
Yeoman  is  now  on  the  press  and  run¬ 
ning  on  schedule  so  that  it  will  be  ready 
for  shipment  to  all  jobl>crs  and  will 
reach  them  by  July  2.  Collectors  all 
over  the  country  will  be  looking  for¬ 
ward  to  this  new  edition  with  great 
anticipation  because  of  the  many  spe- 
cial  features  that  arc  being  ofFcred  in 
this  revised  edition.  The  shipping  of 
these  books  will  be  carried  out  on  an 
exacting  schedule  so  that  dealers 
throughout  the  country  will  be  able  to 
receive  their  books  on  nearly  the  same 
day  and  be  able  to  take  care  of  the 
many  collectors  who  want  to  be  the 
“first"  to  get  a  look  at  this  new  book. 

This  year’s  Red  Book  has  been  en¬ 
riched  with  numerous  improvements. 
Some  of  these  include  more  condition 
columns,  mint  totals’  adjacent  to  the 
date,  grading  guides  for  each  coin  type, 
alphabetical  arrangement  of  commcm- 
ora lives,  new  pictures,  latest  coin  dis¬ 
coveries  and  accurate  coin  valuations. 


One  of  die  questions  that  many  collec¬ 
tor  will  lx*  asking  concerns  the  latest 
numismatic  discovery,  the  1938  D  over 
S  Bufifalo  nickel.  Because  of  the  im¬ 
portance  of  this  coin,  it  will  be  listed 
in  the  new  book. 

The  reorganization  of  the  GUIDE 
BOOK  extends  far  beyond  the  printed 
copy  that  you  will  Ire  selling.  Unseen 
changes  include  a  new  method  of  se¬ 
lecting  price  contributions.  Approxi¬ 
mately  40  qualified  dealers  and  collec¬ 
tors  throughout  the  country  are  used 
for  sources  for  price  information.  Start¬ 
ing  this  year  approximately  20  per  cent 
of  these  sources  will  be  changed  each 
year  in  a  program  to  allow  new  people 
to  participate  in  supplying  information. 
This  will  give  a  much  broader  ba.se._to 
the  prices  and  assure  an  accurate  aver¬ 
age  of  prices  used  throughout  the  coun¬ 
try.  All  of  the  information  submitted  by 
the  panel  of  price  contributors  has  bceS 
averaged  together  in  our  office  and  th” 
final  tabulation  gives  the  prices  used  in 
the  book. 

The  method  of  printing  the  GUIDE 
BOOK  has  also  been  changed.  This 
year  we  have  switched  from  letterpress 
to  ofTsct  lithography.  Two  giant  high¬ 
speed  presses  are  used  to  print  the 
Itooks.  64  pages  arc  printed  on  a  single 
sheet  and  the  sheets  arc  then  transferred 
to  the  second  press  where  the  other  side 
of  the  sheet  is  printed  with  another  64 
pages.  This  gives  a  total  of  128  pages 
on  each  enormous  sheet  of  paper  anti 
thus  only  two  sheets  of  paper  are  used 
for  an  entire  256-pagc  book.  This  faster 
method  of  printing  was  necessary  to  pro¬ 
duce  enough  books  to  be  able  to  supply 
all  jobbers  with  their  initial  require¬ 
ments  of  the  GL  IDE  BOOK.  After  this 
first  surge  of  business  is  over,  additional 
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quantities  of  the  book  will  lx'  printed  to 
take  care  of  the  entire  year’s  needs. 

This  year  brilliantly  printed  window 
streamers  are  being  packed  in  every 
case  for  initial  shipments.  These  window 
streamers  announce  the  fact  that  you 
have  Red  Books  available  and  indicate 
some  of  the  major  revisions  in  this  edi¬ 
tion. 

As  dealers,  you  will  realize  the  im¬ 
portance  of  passing  along  the  good  word 
about  the  revised  GUIDE  BOOK.  Our 
recent  survey  indicated  that  many  col¬ 
lectors  purchase  this  book  only  every 
two  or  three  years.  We  feel  that  this  is 
j  the  year  that  nearly  every  collector  will 
want  to  have  the  new  revised  edition. 
Do  not  be  caught  short  and  miss  out  on 
saU*s  because  of  lack  of  sufficient  mer¬ 
chandise. 

Members  of  the  Coin  Division  inspect  »he  Pock-O- 
Motic  shipping  facilities  which  speed  the  pocking 
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